Stop Marketing to Kids

Advocates for restricting food and beverage marketing to kids
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Take Action on Marketing to Kids

Advocacy Actions for Health Professionals and Organizations

1. Endorse! Encourage your organization—or organizations you are involved with—to endorse
the Stop Marketing to Kids Coalition and_The Ottawa Principles. Contact us for endorsement
inquiries or M2K presentation resources [contact].

2. Stay Informed! Explore our Video Library and webinar series, sign-up for updates on the

Stop Marketing to Kids Campaign, and contact us to join the Stop M2K listserv and
participate in discussions on the issue.

3. Send a letter to the Honourable Ginette Petitpas Taylor, Federal Minister of Health,
letting her know your organization supports Bill S-228 and the Ottawa Principles. See
examples from:

The Middlesex-London Health Unit
Peterborough Public Health
Sudbury & District Health Unit
Timiskaming Health Unit

Perth District Health Unit

4. Use social media: Help us spread the word on social media. Use the hashtag
#Marketing2Kids and consider requesting a copy of our social media toolkit

e | support legislation to stop #Marketing2Kids Find out more: stopmarketingtokids.ca
e Advertising restrictions are urgently needed to protect kids and support parents.
#Marketing2Kids

5. Add a page or section on marketing to kids to your website, and link it to
stopmarketingtokids.ca. See examples from:

e Dietitians of Canada
e The Childhood Obesity Foundation
e Food Secure Canada
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http://stopmarketingtokids.ca/
http://childhoodobesityfoundation.ca/restriction-marketing-children/
http://stopmarketingtokids.ca/contact-us
http://c.ymcdn.com/sites/www.alphaweb.org/resource/collection/8190381E-51AB-4F98-B467-BDD0C26C9802/Perth_M2K_150317.pdf
https://c.ymcdn.com/sites/www.alphaweb.org/resource/collection/8190381E-51AB-4F98-B467-BDD0C26C9802/MLHU_S228_M2K_131216.pdf
http://stopmarketingtokids.ca/contact-us
https://drive.google.com/file/d/0B5mxp3UbwihuMVhaTTBqTklxV0E/view
http://www.stopmarketingtokids.ca/
https://foodsecurecanada.org/resources-news/news-media/stop-marketing-kids
http://stopmarketingtokids.ca/webinars/
https://www.dietitians.ca/Dietitians-Views/Children-and-Teens/Marketing-to-children.aspx
http://c.ymcdn.com/sites/www.alphaweb.org/resource/collection/8190381E-51AB-4F98-B467-BDD0C26C9802/PPH_M2K_120417.pdf
http://stopmarketingtokids.ca/video-library/
http://pm.gc.ca/eng/minister/honourable-ginette-petitpas-taylor
http://stopmarketingtokids.ca/contact-us
http://stopmarketingtokids.ca/the-ottawa-principles/
http://pm.gc.ca/eng/minister/honourable-ginette-petitpas-taylor
http://stopmarketingtokids.ca/
https://drive.google.com/file/d/0B5mxp3UbwihuSk16VV9TaGhwem8/view
http://stopmarketingtokids.ca/webinars/
https://twitter.com/hashtag/marketing2kids?lang=en
http://stopmarketingtokids.ca/contact-us
http://stopmarketingtokids.ca/contact-us
http://stopmarketingtokids.ca/video-library/
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6. Publish an op-ed in your local news to highlight this exciting time for nutrition policy.
See examples from:

e Coast Reporter: How marketing harms our kids
e Ottawa Citizen: Why we must ban food advertising to children
e Globe and Mail: Our kids should be protected from junk-food ads

Also see:

e Coalition in the News: Additional Canadian media coverage on this issue.
e Other M2K News: media coverage from around the world.

7. Publish an article on blogs that you have connections with. See examples from:
e Toronto’s Medical Officer of Health

e Ottawa Public Health blog

e Elizabeth Holmes, Health Policy Analyst: 5 Actions Government Can Take...

e Rita Koutsodimos, Manager, Advocacy and Communications, BCAHL: Teens are
Drinking Over a Kilo of Sugar per Month!

8. Request an Advocacy Toolkit - the Heart and Stroke Foundation has developed a great
toolkit providing public health officials, researchers, policy-makers, practitioners and health
organizations Canada-wide with a list of items that can be put into action to help advance
restrictions on food and beverage marketing to children and youth. Contact us to request the
Policy and Advocacy Action Toolkit for the Public Health Sector.

9. Share your expertise! Help us build a bank of actions, research, tools, and ideas to protect
children from unhealthy food and beverage marketing. Tell us what you know, have come
across, or have done!
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http://stopmarketingtokids.ca/blog-government-take-action/
http://info@stopmarketingtokids.ca/
https://blogs.ottawa.ca/santeottawahealth/en/2017/04/07/ottawa-board-of-health-meeting-highlights-april-3-2017/
http://www.coastreporter.net/community/columnists/how-marketing-harms-our-kids-1.12681359
https://www.theglobeandmail.com/opinion/our-kids-should-be-protected-from-junk-food-ads/article35167759/
https://www1.toronto.ca/wps/portal/contentonly?vgnextoid=66e5e61a5ce23510VgnVCM10000071d60f89RCRD&amp;vgnextchannel=abb9e7cf49621510VgnVCM10000071d60f89RCRD
http://stopmarketingtokids.ca/teens-drinking-kilo-of-sugar-per-month/
http://www.stopmarketingtokids.ca/contact-us
http://ottawacitizen.com/opinion/columnists/warshawski-and-lewis-why-we-must-ban-advertising-to-children
http://www.stopmarketingtokids.ca/
http://info@stopmarketingtokids.ca/
http://stopmarketingtokids.ca/news/media-m2k-news/
http://stopmarketingtokids.ca/news/coalition-in-the-news/
http://stopmarketingtokids.ca/teens-drinking-kilo-of-sugar-per-month/

